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“The nervous system of the 21st century”
- Cory Doctorow

Brain nervous system by Beth Scupham under CC-BY 2.0 https://www.flickr.com/photos/bethscupham/



  

Advertising

● $512 billion
● Global ad revenues
● Why?



  



  



  
'Tips to lose stomach fat' Amit Agarwal CC-BY 2.0 https://www.flickr.com/photos/amit-agarwal/4128799622/



  

Digital advertising

● 20% of ad industry
● 90% of revenue for many internet giants



  

Digital advertising

Ad
Exchange

Users / 
Consumers / 
Buyers

Sellers

Ad
Network

Marketers

Advertiser

Ad Server

Demand-side 
platform

Supply Side 
Platform

Publisher Publisher

Ad
Network



  

Does it work for businesses?

● 44% are never 'in view'
● Ad-blocking (software and wet-ware)
● Click-fraud
● Inaccurate profiles



  

Does it work for consumers?

● Surveillance and civil liberties
● Malvertising
● Marketing profiles fall into the wrong hands
● Personalisation, or discrimination?



  

The uncanny valley of 
personalisation

● Mori, Masahiro, Karl F. MacDorman, and Norri Kageki. "The 
uncanny valley [from the field]." Robotics & Automation Magazine, 
IEEE 19.2 (2012): 98-100.

The Uncanny Valley of emotional response versus anthropomorphism. © 2004 Matthew Trump under CC-BY-SA 3.0

http://commons.wikimedia.org/w/index.php?title=Uncanny_Valley&action=edit&redlink=1


  

Request for proposals

● Buyer-initiated, 'reverse auctions'

'Intent-casting' http://cyber.law.harvard.edu/projectvrm/Intentcasting



 

Collective purchasing

● Aggregating demand for bargaining power
● Switching schemes - energy, banking



 

Collective purchasing

● Co-operative wholesale societies



  

Assurance contracts

● Kickstarter, IndieGoGo, Snowdrift
● Uncovers latent demand
● Pre-order economy

Bagnoli, Mark and Lipman, Bart. 1989. Provision of public goods: Fully implementing the core through private contributions. Review of Economic Studies. 56, 583-601.

Stanley, C. (2006) "The Preorder Economy: Coordinating Supply and Demand on the Way to a Sustainable Future", International Journal of Environment, Workplace and 
Employment, Vol. 2, Nos. 2/3, pp. 180–205



  

Decentralised networks for matching 
supply and demand



  

Decentralised networks for matching 
supply and demand

● Wants and needs are broadcast anonymously 
on a decentralised network

● Formed into collective bargaining alliances
● Suppliers compete in reverse auctions



  

Decentralised networks for matching 
supply and demand
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The myth of consumer 
empowerment

'The New Fred Meyer on Interstate on Lombard' by Lyza, CC-BY-SA - 
https://www.flickr.com/photos/lyza/49545547



  

Thanks!

Reuben Binns
Reubenbinns.com

@RDBinns


